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GLOBAL CUSTOMER CODE OF CONDUCT

Purpose and Scope

At Zespri, we believe acting ethically and responsibly
is not only the right thing to do, but also the right thing
to do for our business. Zespri has developed a Global
Customer Code of Conduct (“Customer Code”) to
clarify our global expectations in the areas of business
integrity, labour practices, health and safety, and
environmental management. Zespri's Customer Code
is intended to complement Zespri’s Code of Conduct
and the company’s other policies and standards
referenced therein.

Customers, distributors and wholesalers (herein
referred to as Customers) who do business with
Zespri entities worldwide are expected to comply with
this Customer Code in both letter and spirit.

Non-adherence to this Customer Code will be a factor
in considering whether Zespri will continue doing
business with the customer, in accordance with
applicable Zespri policies and procedures.

Business Conduct Principles

Zespri expects its Customers to conduct business
legally, responsibly, ethically, with integrity, honestly
and transparently. In particular, Customers are
expected by Zespri to adhere to the following
principles:

1. Maintain awareness and comply with all

applicable laws and regulations of the
countries of their operation and refrain
from illegal conduct.
This includes compliance with laws that
regulate global trade such as laws governing
country of origin, importation, customs entry,
export, licensing and sale of imported
merchandise.

2. Deliver products and services meeting

applicable quality and food safety
standards.
Zespriis committed to producing high quality
and safe products across all of our brands.
Customers involved in any aspect of
handling, packaging or storing our products
are expected to:

* Know and comply with the Zespri product
quality standards, policies, specifications,
and procedures that apply to the products
in your location,

 Comply with all applicable laws and
regulations  regarding food  safety,
maximum residue limit requirements,
consumer health and sustainability in fresh
produce.

* Report issues immediately to Zespri that
could negatively affect the quality or public
perception of a Zespri product or
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packaging.

Compete fairly for business, without
paying bribes, kickbacks or giving
anything of value to secure an improper
advantage.

Zespri is committed to conducting business
legally and ethically ensuring compliance
with U.S. Foreign Corrupt Practices Act, the
UK Bribery Act, and all other local laws
prohibiting bribery or corrupt practices.

Engage in fair competition.

Zespri Customers will conduct their business
in line with fair competition and in
accordance with all applicable anti-trust and
competition laws.

Observe Zespri’s policies regarding gifts
and entertainment when dealing with
Zespri employees.

Zespri Customers are prohibited from
providing or offering gifts to Zespri
employees where the acceptance of a gift or
hospitality may lead to real, potential or
perceived conflict of interest. Zespri
employees are required to declare gifts they
receive.

Observe Zespri’s policies regarding
conflicts of interest.

All relationships or interests which may
present an actual or potential conflict of
interest must be disclosed in writing and
approved by the relevant Zespri relationship
manager. This includes any personal
relationships between a Customer staff
member and Zespri staff member or elected
officials in jurisdictions in which Zespri
operates (including familial and romantic
relationships and close personal
friendships).

Safeguard confidential information.
Customers  will receive  confidential
information as part of the business
relationships with Zespri. This confidential
information must not be shared with anyone
else unless pre-authorized by Zespri in
writing. If a Customer believes it might have
given unauthorised access to Zespri's
confidential information, the Customer is
expected to immediately notify its Zespri
relationship manager and refrain from further
distribution of such information.

Use and protect intellectual property in a
manner consistent with the property
rights of the owner.

The Customer  acknowledges  that
intellectual property used or embodied in or
in connection with Zespri kiwifruit and its
brands is and will remain the sole property of
Zespri. The Customer will not do anything
which will in any way jeopardise, derogate
from or otherwise infringe Zespri's
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intellectual property.

Provide a workplace free from
discrimination, harassment or any other
form of abuse.

Zespri Customers shall create a work
environment for employees, contractors and
business partners with a secure and healthy
atmosphere of mutual respect and dignity.
Harassment is unacceptable, including
unwelcome verbal, visual, physical, or other
conduct of any kind that creates an
intimidating, offensive or hostile work
environment. Discrimination on the grounds of
sex, marital status, religious or ethical belief,
colour, race, ethnic or national origin,
disability, age, political opinion, employment or
family status or sexual orientation is
unacceptable.

Treat employees and other labourers
fairly, including with respect to wages,
working hours and benefits.

Zespri Customers shall comply with all
applicable legal and regulatory requirements
and will generally apply sound employee
relations practices. Working hours, wages
and benefits will be consistent with laws and
industry  standards, including those
pertaining to minimum wages, overtime,
other elements of compensation, and legally
mandated benefits.

Prohibit all forms of forced or
compulsory labour and child labour.
Zespri Customers will maintain and promote
fundamental human rights. Employment
decisions will be based on free choice.
There may be no coerced or prison labour,
and no use of physical punishment or threats
of violence or other forms of physical, sexual,
psychological or verbal abuse as a method
of discipline or control. Customers shall
adhere to the minimum employment age limit
defined by national law or regulation, and
comply with relevant International Labor
Organization (ILO) standards. In no instance
shall a Customer permit children to perform
work that exposes them to undue physical
risks that can harm physical, mental, or
emotional development or improperly
interfere with their schooling needs.

Provide safe and healthy working
conditions and ensure work does not
harm others.

Zespri Customers shall proactively manage
health and safety risks to provide an incident-
free environment where occupational injuries
and illnesses are prevented. Customers
must implement management systems and
controls that identify hazards and assess
and control risk related to their specific
industry and local safety regulations and
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strive towards international good practice.

13. B LAOZ AIYE 2GSt 2= 2#A
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13. Carry out operations with care for the
environment and comply with all ol —— Ol AF O AL AR K
applicable environmental laws and D;HE 01 Xl = }\L‘:’oo '_Miao J'};Om
regulations. \‘-_EF%*OH %E%*% gdets IZIIXI_:II I’_B10H(_)|t
The potential environmental impacts of daily SLICH S3lL O &THE deag Zotst
business decision-making processes should e = RS oI =2, AYD| g
be considered along with opportunities for 2AZE QE AR BE, HBE=,
conservation of natural resources, recycling, o| & OF o B B Al Db =
source reduction and pollution control to E'L_Eﬂ’ 9_':_ ‘Di:‘[c'iﬂﬂ;pf;‘gjgk
ensure cleaner air and water and landfill SLICH Zespri = 2 £= & 7182
waste reduction. Zespri will not use or permit Ol==2 =X& MB0ILE &4a2 AF=otAl
use of any product or practices that are 22M, O AHES olEctX T Z5UICH
banned for reasons of posing a health or
environmental risk. 14, 2E 2@ YH 020 FF4 AW
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business records in accordance with all
applicable legal and regulatory

requirements and accepted accounting 15. =FE AelEXNE HEotD Zespri 2
practices. AUz g2JHe EIEXH 8ot
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Zespri, Customers are expected to enter into JLAIE AHE A O AL}
contracts that oblige compliance with this
Customer Code. On prior notice, Zespri may
conduct reasonable audits to follow up issues

identified regarding the Customer’s 16. XY AUCE oL =HRE ADBLIT
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compliance with this Customer Code. o] HRAOILL HEHM=E M 2H9
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16. Report suspected violations of this 8 X Zespri 2Jt ZA2IXLE XS 22X E=
Customer Code. Zespri geeol AEESE

Customer’s employees or contractors should

i AlDS i ©
be encouraged to report suspected violations (Legal@zespri.com)0il  &1.15HLE Zespri 9

of this Customer Code to their local Zespri "Speak Up" 3ctQl (https://secure.ethicspoint.eu,
Country or Regional Manager, Zespri’'s Legal domain/media/en/gui/102184/index.html)S
or Compliance Teams (Legal@zespri.com), or Ol=Zol & A Al 1D ol OF & LICt.
by wusing Zespri's “Speak Up” hotline
electronically at “Speak Up”:
o op 6o ol comainimediafe “Speak Up” Zt2iole & AIHOIA o523
' olg0l Jtsgut. 2= dis= J|Y:

The “Speak Up” hotline is available worldwide OIFUXN "Eo Wk AIXel 28 d(
on a 24/7 basis. All reports are treated as SEELUC Aot HF= FItIF AdERALEH(
confidential, and the report-maker may remain AL SRS ZE )2 22 MEHGIAIAIS
anonymous where permitted by law. If your
resident country is not available as an option, 17. NHE HZ Al MBS E552 Zespri 9
please select New Zealand as a default option. MO EEE Bl WIS =ABLCH

17. Respect privacy and observe Zespri’s Zespri WA= X =Jkel JHUEE
policies regarding privacy when dealing 2 Zt0IHAl Bz 2 HE 2 A
with personal data. Ao RE ==0l0F OtMH, MAUEEESE
Customers will observe all their obligations Q5 HEE OFE AT = =2 TEss
under _any _applicable Iaw_ or regulation Zespric) Mol = 5s = 3
regarding privacy or protection of personal . -
data and adhere to Zespris Privacy (https://www_.zespn.con]/Paqes/Prlvacv.aspx)
Princip|es (ava”able at 0“ [&a"olz BuI.L—l EI' EEEI-, DD"AI' jl%()“}d jH@
https://www.zespri.com/Pages/Privacy.asp HE) 28 RE 29|, A Y BIIE F
X), including without limitation maintaining B2 N2H2 Zespri 2F ol LIS OF ELICH
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appropriate safeguards for the protection of
personal data. Customers will co-operate
with Zespri in responding to any enquiry
made or investigation or assessment of
personal data initiated by an audit authority.
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